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The birth of a film is marked by its first public screening. 
The 35 spectators at the Grand Café were, along with the 
Lumière brothers, cofounders of the art of cinema. 122 
years later, audiences worldwide are in their billions, there 
is an increasing amount of film productions on all 
continents and 27 screens are opened each day! 
 
It is this unfailing link that we want to examine, exploring 
the experience in the cinema theatre at the heart of the 
Festival which, for the past 30 years, gives the same 
opportunities to all the films, that of a collective rendez-
vous and the big screen. It enables thousands of young 
audiences to make the twofold discovery of the cinema 
theatre and the films of tomorrow. 
 
All spectators can remember films and the theatres where 
they discovered them, and these memories are maintained 
all the better as they are accompanied by sensations 
related to their environment. Seeing a film in a theatre is 
an unforgettable physical, social and emotional 
experience. A marking moment since it is shared, enriched 
by the presence of those others, known or anonymous, 
who have come to the same place at the same time. 
 
Seeing a film in a theatre, means measuring up to a sound 
and an image which is bigger than we are, looking upwards, 
to paraphrase Godard. It means immersion in an invented 
world, constructed and recorded by artists and technicians 
who have also created collectively and over a long period. 
How can you feel the dizziness of 2001: A Space Odyssey, 

appreciate Bergman’s silences, listen to the tumult of 
Apocalypse Now without the magic conjured up by the big 
screen and the sound design of a cinema theatre?  
 
It is the very nature and the future of cinematographic 
expression which will be under debate. 
 
At a time of a profusion of images and an increase in their 
distribution channels, it is increasingly essential not to 
deprive future generations of this cinema experience 
which has so generously been offered for more than a 
century. And above all, not to allow to dwindle an art and 
its artists who express so powerfully on the big screen the 
imagination and torments of our contemporary lives. 
 
For this exploration, we will use contributions from 
spectators themselves, particularly young audience 
members who will be experiencing the cinema theatre for 
10 days during Premiers Plans, and who will become or not 
avid fans of the big screen. Researchers will explore with 
us the relationship which unites people around the same 
experience of the film, the theatre and the audience. We 
will invite European exhibitors to describe the initiatives 
they are taking, the investments they are making to invent 
the cinema theatre of tomorrow and develop actions for 
young audiences. We will ask administrations and 
professionals to commit to development avenues for the 
various media for cinematographic distribution to satisfy 
the needs of an audience which is increasingly solicited, 
connected and demanding. 

 

 


